ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

[NA MIKPEZ & NMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon AAEA®OI KYMPIQTOY ANQNYMOX EMMOPIKH KAI BIOMHXANIKH ETAIPEIA nou e&dpeUsl oTnv
nepipépela ATTIKAG evTaxdnke otn dpaon «EpyaAsiobnkn AvTaywvioTiKOTNTAc» npoidnoAoyiopol 400 exkart. Eupm.
H 0pdon oToxeuel oTn BeEATIWON TNG AVTAYWVIOTIKOTNTAC TWV HIKPWV KAl MOAU HIKPWV EMIXEIPNOEWY, €NEVOUOVTAC
OTOV MApaywyikd EKOUYXPOVIOUO TOUG, TNV UIoBETNON ouoTnUATWV Tunonoinong & mnioTtonoinong, Kabwc kal o€
branding kar wyn@iakn npoBoAn.

O ouvoAIkOC npolUnoAoyiopdc TnG enevduong sivar 200.000 € ek Twv onoiwv n Onuooia dandavn aveépxeral o€
100.000 € kai ouyxpnuatodoTeital anod Tnv EAAGda kar 1o Eupwnaikd Tapeio Mepipepeiaknc Avantuénc Tng
Eupwnaiknc 'Evwonc.

To enIXEIpNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoigital, nepiAagpavel enevoUOEIG

OTIG NAPAKATW KATNYOPIEG:
v MnxavnuaTta - EEonAionog
v Wnoiakn MpoBoAn

v MeTa@opika peoa

ME£o® TNG CUHHETOXNG OTNn Apdaon, n eNiIXEipnon NETUXE:

v BEATIWON TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoPopiag TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG AYOPAc WE TN NpooBnKkn VEWV NPoiovTWV & UNNPECIOV
v €Eao@aAion uwnAOTEPNC NoIOTNTAC NPOIOVTA & UMNPETIEC

v au&non TnNG napaywyikotTnTac & BeATiwon AsIToupyikwy d1adiKaoiwv
v/ gvioxuon Tng eNiXeIpnUaTikOTNTAg

v dnuioupyia / diaTApnon nNoloTIKwV BECEwV epyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUOnKe n €nixeipnon anopEPovTacg opeAN TNV AvTAywVvIoTIKOTNTA TNG XWPAC KABwG

KAl oTNV TOMIKN OIKoVoia.
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EIAIKH YIMHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaikn 'Evwon
Eupwnaiké Tapeio
MNepipepetakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



